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At page 9, please replace the paragraph starting at line 7 with the following: 



After the System receives the rate submission page from the media outlet, it creates a 
schedule using a media planning module that interfaces with audience ratings and qualitative 
data 123 (Fig. 1). In a preferred embodiment, the System creates a "shell" schedule that is 
based on buying criteria from the Smart Form that includes customer demographics, budget 
or number of units requested (newspaper and outdoor), and for broadcast media, frequency or 
reach levels, selected dayparts and flight dates (start and finish dates of schedule) 126 (Fig. 
5). The rate information is then entered into media software such as TAP SCAN® or 
TVSCAN® or similar software 128 and schedules are generated based on the derived 
parameters 130 (Fig. 5). 



In the Claims 



Please replace Claims 1, 5, 7, 10, and 14 with the following claims: 



1 . A method of selecting and purchasing media advertising in a user/server environment 
accessed through a Web site comprising the steps of: 

an advertiser accessing a server system through a Web site and providing information relating \ 
to buying criteria and customer data through a Web page form in order to^electa nd purcha se °$ 
media advertising; 

the server system receiving the information, processing the information to select at least-one. 
media outlet from a plurality of available media outlets, and creating at least one media 
advertising rate request directed to the at least one media outlet; 

transmitting the at least one rate request to at least one media outlet for processing; 

the at least one media outlet processing the rate request and transmitting the processed rate 
request back to the server system; 
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the server system manipulating the processed rate request to create a media advertising 
schedule; 

transmitting the media advertising schedule to the advertisgm. 




the advertiser receiving the schedule, making a media advertising purchase decision and 
transmitting the purchase decision to the server system; and 

the server system transmitting the media advertising purchase decision to the at least one 
media outlet for reserving the purchased advertising. 



5. The method of claim 1, wherein processing of the information received from the 
advertiser includes feeding the information into media selection software for determining 



effective media choices and for ranking the media choices. 




7. The method of claim 1, wherein the processing of the rate request by the media outlet 
includes filling out a rate submission form on a Web page. 




10. A system for selecting and purchasing media advertising in a user/server environment 
accessed through a Web site, comprising: 

a server system accessible by an advertiser through a Web site in order to select and purchase 
media advertising, the server system comprising: 

a receiving component for receiving information from the advertiser relating to the 
advertiser's buying criteria and customer data in order to process the information to select at 
least one media outlet from a plurality of available media outlets, and create at least one 
media advertising rate request directed to the at least one media outlet; 

a media outlet transmitting and receiving component for transmitting the at least one rate 
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request to the at least one media outlet and for receiving at least one processed rate request 
from the at least one media outlet; 

a £pa schedule creating component for manipulating the processed rate request to create a media 



advertising schedule; and 

an advertiser transmitting and receiving component for transmitting and receiving 
information to and from the advertiser in order to allow the advertiser to select and purchase 
media advertising. 



14. A server system for selecting and purchasing media advertising in a user/server 
environment accessed through a Web site comprising: 

a receiving component for receiving information from an advertiser relating to the 
advertiser's buying criteria and customer data in order to process the information to select at 
/least one media outlet from a plurality of available media outlets, and create at least one 
/ / media advertising rate request directed to the at least one media outlet; 

a media outlet transmitting and receiving component for transmitting the at least one rate 
request to the at least one media outlet and for receiving at least one processed rate request 
from the at least one media outlet; 

a schedule creating component for manipulating the processed rate request to create a media 
advertising schedule; and 

an advertiser transmitting and receiving component for transmitting and receiving 
information to and from the advertiser in order to allow the advertiser to select and purchase 
media advertising. 
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